
Newspaper design competition in Russia 
 
The nine most active years in the organization (SND) were without doubt the most intense in my career. Many 
exciting assignments at home, while assignments for SND extended to many locations in the United States, 
men to Europe, the Middle East and Russia as well. Just visiting Russia on an unforgettable mission where my 
friend and colleague Mario Garcia and I were two of three international judges in a historical design 
competition that took place in Moscow in 2003. 
 
We were gathered for the announced press conference on Russia's first competition in newspaper design. Half 
an hour left until the deadline. Then one of the employees with rapid steps in the room comes and announces: 
“Sorry, men I don't think we should meet any colleagues today. President Putin has just dismissed the entire 
government and just called for a press conference”. 
 
The new, in other words, history on two levels in Russia on Tuesday, February 24, 2003. What will be most 
noticed and good time ahead was, of course, President Putin's drastic move, until the March 14 election to kick 
off the entire government. 
But with those who gathered on the ground floor of the house at Independent Media on the same day, there 
were hopes for another historic step. A step towards making newspaper design and visual journalism a concept 
even for the Russian newspapers. 
"This is a historic moment." It noted Mario Garcia the days after Dmitri Surnin opened the first newspaper 
design competition in the history of Russia. 
Participated in the competition made 128 Russian newspapers. It was everything from one-day newspapers 
that looked like the time before the Iron Curtain falls, to newspapers of a much more modern cut. 
In general, the design issues then lay many years after the rest of Europe and America. 
Our host Dmitri Surnin at Independent Media, explains that it is because most newspapers have not opened 
their eyes to the importance of design. 
"We see what we can to educate and educate our colleagues," says Dmitri Surnin. Men the problem for us is to 
reach out to all newspapers. There is no natural channel out to colleagues in the newspaper industry. No 
industry organization or bridal riding that can be a contact link. 
- Advertising in the major national newspapers is for animals and it is not certain that we are so many 
journalists from this. 
 
With this as a background, it is good to have managed to attract so many participating newspapers. It is also 
clear that there are many magazines trying to develop their design. Although it looks like many families in the 
dark, there is light shining here and there. 
- We see very good intentions and there is great potential here. This was stated by Mario Garcia, when he 
summarized the competition with us the rest of the jury. 
 
The fact that the situation for the media in Russia is far from the reality in which we ourselves are hardly 
anything new. But it is still difficult to imagine within a man who was present and taken note of what bakes the 
headlines. 
The fact that senior officials or entrepreneurs sue newspapers for various alleged claims is not uncommon. 
When things go the longest, you manage to undermine the newspaper's economy so much that you have to 
close down your business. 
The last example I saw was and the civil servant who sued and of the smaller newspapers. The reason was that 
the newspaper had cropped a picture with him. 
He feels sorry for the fact that the picture was so harshly described that one did not see his whole head. 
 
The Russian design competition was organized by the Media Viability Fund and sponsored by nine Russian 
media companies. 
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